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1. CONTENT OF CODE OF
PROMOTION

Representative office of the JSC "KRKA, pharmaceutical
company, d.d., Novo mesto" in Armenia{hereinajier referred

to as "RO")

1.1. Introduction

This RO 's Code of Promotion (hereinafter: 'RO 's
Code of Promotion' or 'the Code') defines
activities relating to promotional and non-
prornotional activities carried out by the RO in
marketing of KRKAs medicinal products. In its
marketing activities, RO should comply with the
ItA laws and regulations, and with the current
European, international and national codes on
promotion and marketing of medicinal products.
The provisions of this Code will be interpreted
and implemented 111 accordance with all
applicable rules.

The Code determines requirements regarding RO
marketing activities and promotion of medicinal
products as well as interactions with the
healthcare community (including but not limited
to healthcare professionals, healthcare
organisations, patients, and patient
organisations). RO may also adopt more specific
and detailed internal rules relating to issues
defined in the Code.

By adopting this Code, RO a demonstrates its
commitmeflt to ethical standards in its marketing
activities relatitlg to medicinal products, and its
cortUnitment to the Company's core values of
integrity, transparency, mutual respect,
collaboration and accountability.

The Code applies to and provides guidance for
RO Krka employees when they promote
products, or give information about prescription-
only medicinal products.

KO)1,EKCA
TIO

1. CO,lJ;EPJKAHHE
,l(ERTEJIhHOCTH
fiPO,lI;BllJKEHlllO TIPO,lI;YKIJ;HH

I1pe)]'cTaBHTeJIhCTBO AO "KPKA,
¢apMa:u;eBTHqeCKHH 3aBO)]" )],.)],., HOBO MecTO") B
ApMeHHH (B )],aJIhHeHIlleM: I1pe)],CTaBHTeJIbCTBO)

1.1.BBe,lJ,eHHe

,ll,aHHhIMKooeKc IIpe)]'cTaBl1TeJIbcTBa no np008UJ/CeHUlO
npooYKlfUU (B )J;aJIhHeMIIIeM: <<]{OOCKCI
fIpe)J;cTaBHTeJIhCTBa » HJIH <<]{ooeKc») onpe)J;emreT
)J;e~lTeJIhHOCTh, KaCalOIll,YlOC5I Bcex MepOnpH5ITHM no
npo)J;BH)I(eHHlO JIeKapCTBeHHHx npenapaToB KPKH.
l1pe)J;cTaBHTeJIhCTBO )J;OJI)I(HO npoBo)J;HTb CBOlO
MapKeTHHroBYlO )J;e5ITeJIhHOCTb B COOTBeTCTBI1H c
3aKOHaMH PA H nOCTaHOBJIeHH5IMH, a TaK)I(e B
COOTBeTCTBHH C )J,eHcTBYIOIll,HMH eBponeHcKHMH,
Me)l()J,YHapo)J;HhIMH H HaIIHOHaJIbHhIMH npaBHJIaMH no
npo)J;BH)I(eHHlO H MapKeTHHry JIeKapCTBeHHblx
npenapaToB. IIoJIo)l(eHH5I )J;aHHoro KooeKca
06'h5ICH5IlOTC5IH BHe)J;p5IlOTC5IB COOTBeTCTBHHco BceMH
)J;eMcTBYlOIll,HMHnpaBHJIaMH.

KooeKC YCTaHaBJIHBaeT Tpe60BaHH5I B OTHOllleHHH
MapKeTHHroBoM )J,e5ITeJIhHOCTH.l1pe)J;cTaBHTeJIbCTBa, H
npo)J;BH)I(eHH5I JIeKapCTBeHHblx npenapaToB, BKJIlO'Ia5I
BonpochI B3aHMo)J;eMcTBH5I C Me)J;HIIHHCKHM
c006Ill,eCTBOM (BKJIlO'Ia5I, HO He OrpaHW-HfBa5I
cnCUtHlnl1CTOB 3npaBOOXpaHCHI11l, oprantl3aUI111
3)J;paBooXpaHeHH.5I, naIIHeHToB). IIpe)J;cTaBHTeJIbCTBO
MO)l(eT TaK)I(e npHH5ITh 60JIee KOHKpeTHble H nO)J,p06Hhre
BHyTpeHHHe npaBHJIa, KaCalOIll,HeC5I BonpOCOB,
onpe)J;eJIeHHhIX B KooeKce.

IIpHH5ITHeM )J;aHHoro KooeKca IIpe)J;cTaBHTeJIbCTBO
)J;eMoHCTpH.pyeT npHBep)l(eHHOCTb 3TH'IeCKHM HopMaM B
CBoeM MapKeTHHrOBOH )J,e5ITeJIhHOCTH, CB5I3aHHOH C
JIeKapCTBeHhIMH npenapaTaMH, H CBOlOnpHBep)l(eHHOCTb
OCHOBHhIM IIeHHOCT5IM IIpe)J;cTaBI1TeJIhCTBa TaKHM KaK
IIeJ'IocTHOCTh, TpaHcnapeHTHoCTh, B3aHMHoe YBa)KeHHe,
COTpY)J;HH'IeCTBOH oTBeTCTBeHHoCTb.

KooeKC H.CnOJIh3yeTC5I H CJIY)l<HT
C01'PY)J;HHKaM l1pe)J;CTaBH.TeJIhCTBa B

PYKOBO)J;CTBOM
ApMeHHH npH

npO)J,BI1)f(CHI1I1 npcnapaTOB HJIH npC)J,OCTaBJJCHHH
HH<popMaIIl1H 0 JIeKapCTBeHhIMH.npenapaTax.
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The Code refers to RO Krka's Code of Kooel<c 03HaqaeT KooeKC JIpeocma6umellbcm6a KPKA
promotion. no np006UJICellUlOnpooYKl1UU;

Product refers to prescription-and non IIpeIlapaT 03HaqaeT peQenTypHble M 6e3 peQenTypHMe
prescription medicinal products. npenapaTbI;

The principles set forth III the Code are
mandatory.

1.2.Definitions

Frequently used terms refer to the following:

RO Krka refers to Representative Office KRKA,
pharmaceutical company d.d. Novo Mesto in
Armenia

Krka or Company refers to KRKA, tovama
zdravil, d. d., Novo mesto, its representative
offices, and all its wholly owned subsidiaries.

Applicable rules refer to national laws and
regulations, industry codes and guidelines
relating to the promotion of medicinal products
(e.g. RALaw on Medicines etc.) and Krka's
internal rules (e.g. the Krka's Code of Conduct,
Rules on fraud prevention, detection and
investigation, etc.). If national laws in Armenia
impose more stringent requirements, RO must
comply with those.

Healthcare professional (HCP) refers to a
natural person who is a doctor, a member of
medical, dental, pharmacy, or nursing
professions, or any other person who may
prescribe, purchase, supply, recommend, or
administer a medicinal product. The definition
'healthcare professional' refers to: (i) an official
or employee of a governmental agency, or
another organization that may prescribe,
dispense, purchase or administer medicinal
products (ii) an employee of a pharmaceutical
company whose primary occupation is that of a
practicing healthcare professional. The definition
of a healthcare professional does not refer to an
employee of a pharmaceutical company, a
wholesaler, or a distributor of medicinal
products.

Healthcare organisation (HCO) refers to an
entity (i) that is a healthcare, medical or scientific

KO,l.l;eKCe,IIpaBMna, M3nO)l(eHHble
065I3aTenbHbIMM .

HBnHIOTcHB

1.2 Onpe.r.eJ1eHHH

qacTo Mcnonb3yeMble TepMMHbI:

IIpe,l.l;cTaBHTeJIbcTBO 3TO IIpe,l.l;cTaBMTenbcTBo AO
"KPKA, <papMaQeBTMqeCKMH3aBO,l.l;,,l.I;.,l.I;.,HOBO MecTo")
B ApMeHMM

KPKA H 3TO cpapMau.eBTHQeCKHH 3aBO,U KPKA,. ,U.,U.,
HOBo MecTo, ee 3aBMCMMble 06IQeCTBa M
npe,l.l;CTaBMTenbcTBa;

IIpHMeHHMbIe I1paBHJIa 03HaQalOT HaQMOHaITbHble
3aKOHbI M nocTaHoBneHMH, oTpacneBble KO,l.l;eKCbIM
PYKOBO,l.l;CTBa, OTHOCHIQMeCH K npO,l.l;BM)I(eHMIO
neKapcTBeHHblx npenapaToB (T.e. 3aKoH PA 0
JIeKapcTBeHHblx Cpe,l.l;CTBaX M T.,l.I;.» M BHyrpeHHMe
npaBMna KOMnaHMM KPKA (T.e. KooeKc n06eoeHuR
KOMnallUU KPKA, JIpa6UJIQ npeoynpeJICOellUfl,
6blfl611ellUfl U paCClleoo(JallUfl MOUlellllU'leCm6a, M T.,l.I;.).
EcnM 3aKOHO,l.l;aTeJIbCTBO Pecny6nMKM
ApMeHMMnpe,l.l;'bHBnHeT 60nee )l(eCTKMe rpe60BaHMH,
IIpe,l.l;cTaBMTenbcTBo ,l.I;On)l(HaMXC06nlO,l.I;aTb.

CIIeIIHaJIHCT 3~paBooxpaHeHHH (C3) 3TO
<pM3MQeCKOeJIMlJ.o, KOTopoe HBJIHeTCHBpaQOM, .n:pyrMM
Me,l.l;MQMHcKMM pa60THMKOM, pa60THMKOM
cToMaTOnOrMQeCKOH, <papMaQeBTMQeCKOH MnM
cecTpMHcKOH c<pep, MnM nlO60e ,l.I;pyroe nMQO, KOTopoe
HMeeT npaBo Ha:maQaT.b, nOKynaTI:., nocTaBnHT.b,
peKOMeH,l.I;OBaTb MnM npMMeHHTb neKapcTBeHHoe
Cpe,l.l;CTBo. Onpe,l.l;eneHMe «CneQMaITMCT
3,l.1;paBOOXpaHeHMH»03HaQaeT: (i) ,l.I;On)l(HOCTHOenMQO
Mnl1 COTpY,l.l;HI1KarocY,l.l;apCTBeHHoro opraH a Mnl1 ,l.I;pyrOH
opraHM3aQI1M, KOTopble MoryT BbIITMCbIBaTb,OTnYCKaTb,
nOKynaTh MnMHa3HaQaTh neKapcTBeHHble npenapaThI (ii)
pa60THI1Ka <papMaQeBTMQeCKOHKOMnaHMM, OCHOBHOH
,l.I;eHTenbHocTblO KOToporo HBnHeTCH npaKTI1Ka
cneQl1aITMCTa 3,l.1;paBOOXpaHeHMH. Onpe,l.l;eneHMe
«CneQManMcT 3,l.1;paBOOXpaHeHI1H» He 03HaQaeT
COTpY,l.l;HMKa<papMaueBTMQeCKOH KOMnaHMI1, OnTOBI1Ka
I1nl1 ,l.I;I1CTPM6bIOTopaneKapcTBeHHbIX npenapaToB.

OpraHH3aIIHH 3~paBooxpaHeHHH (03) no
lOpM,n:MQeCKOeJIMIJ.O,(i) KOTopoe HBJIHeTCHMe,n:MIJ.MHCKMM
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organisation (irrespective of the legal and
organisational form), e.g. a hospital, clinic,
foundation, university, Or other teaching
institution or learned society or (ii) through which
one or more healthcare professionals provide
healthca.re services. The definition of a healthcare
organisation does not include a wholesaler,
distributor, and similar commercial intennediary.

Patient organisation refers to a not-for-profit
organisation, which is patient-focused and is
mainly composed of patients, and/or caregivers
that represent and/or support the needs of patients
and/or caregivers.

ProInotionlPromotional refers to marketing of
prescription-only medicinal products that
includes any form of door-to-door information,
canvassing activity, or inducement designed to
promote the prescription, supply,
recommendation, sale, or consumption of
medicinal-only products, in particular:

1. Advertising of medicinal products to
health care professionals,

2. Calls of medical representatives on
healthcare professionals,

3. Organisation of professional and
proinotional meetings attended by
healthcare professionals,

4. Support and/or sponsorship of scientific
congresses and other professional
meetings for healthcare professionals,

5. Support of healthcare professional
attendance at scientific congresses and
other profe55ional meetings.

Promotional material refers to any material in a
hard copy (brochure, leaflet, mailing etc.) or
electronic form (presentation, video, e-brochure,
e-mailing, etc.) intended for the promotion of a
product(s). The promotional material may
include infonnation about the product, its
therapeutic use, information about clinical
experienceS with a product, and comparisons
with other treatment options. It may also include
information about the price and reimbursement of
the product.

1.3.General principles

1.3.1. The basis of interaction with
Itealtltcilre professionals

mUl HayqHbIM Y'lpe)l(,neHHeM (He3aBI1CHMO OT
IOpH,nH'leCKOH 11 opraHH3aL(HOHHOH CTPYKTYPbI),
HanpHMep, 60JIbHHL(a, KJIHHHKa, <jJOH,nbI,YHHBepCI-lTeT
HJIH ,npytoe Y'le6HOe 3aBe,neHHe HJIH Hay'lHOe 06Il.(eCTBO
HJIH (ii) 'lepe3 KOTopoe O,nHH HJIH HeCKOJIbKO
CneL(HaJIHCTOB 3,npaBooxpaHeHH5I OKa3bTBalOT
Me,nHL(HHCKHe yCJIyrH. Onpe,neJIeHHe «OpraHH3aL(H5I

He BKJIlOqaeT onTOBHKa,
no,n06Horo KOMMepqeCKOrO

3,npaBooxpaHeHH5I»
,nHCTPH6bIOTopa HJIH
nocpe,n;HI1Ka.
Acco~Ha~HH na~HeHTOB 03HaqaeT HeKOMMepLJecKYlO
opraHH3aL(HIO, 0pHeHTHpoBaHHYIO Ha naL(HeHTOB H B
OCHOBHOM COCT05lIl.(YIO H3 naL(HeHTOB H/HJIH JIHL(,
oCYIl.(eCTBJI5I1OIl.(HX yxo,n 3a HHMH, KOTopble
npenCTaBJI5IIOT H/HJIH no,n,nep)l(HBaIOT nOTPe6HoCTH
naL(HeHTOBH/HJIH JIHL(,oCYIl.(eCTBJI5I1OIl.(HXyxo):( 3a HHMH.
npO):(BHiKeHHe/peK.tIaMa 03HaQaeT MapKenlHf
JIeKapCTBeHHblx npenapaToB, BKJIIOQalOIl.(HH JIIo6ylO
<jJOPMY np5lMOrO npe):(ocTaBJIeHH5I HH<popMaL(HH
Me,nHL(HHCKHMH npe):(cTaBHTeJI5IMH, npoBe):(eHHe
onpocoB HaCeJIeHH5I HJIH no6Y)I():(eHHe K Ha3HaLJeHHlO,
nocTaBKe, peKoMeH):(aL(HH, npo):(a)l(H HJIH nOTpe6JIeHHIO
JIeKapCTBeHHbIX npenapaToB, a HMeHHO:

1. peKJIaMa JIeKapCTBeHHblx npenapaToB )lJI5I
CneL(HaJIHCToB3,npaBooxpaHeHH5I,

2. BH3HTbI Me,nHL(HHCKHX npe,ncTaBHTeJIeH K
CneL(HaJIHCTaM3,npaBoOXpaHeHI151,

3. opraHH3aL(H5I npo<jJeccHOHaJIbHbIX H peKJIaMHblX
MepOnpH5ITHH c Y'laCTl1eM cneL(HaJII1CTOB
3):(paBooxpaHeHH5I,

4. npe):(ocTaBJIeHHe nOMep)l(KI1 11/I1JII1
cnOHcopCTBO HaYQHbIX KOHrpeCCOB H ):(PYrHX
npo<jJeccHOHaJIbHbIX MepOnpH5ITI1H C YLJaCTl1eM
CneL(HaJIHCToB3,npaBooxpaHeHH5I,

5. nOMep)l(Ka YLJaCTH5I CneL(HaJIHCTOB
3,n;paBooXpaHeI-IlHI B Ha~Hl.IX KOHrpeccax M B

,npyrHx npo<jJeccHOHaJIbHbIX MeponpmlTH5Ix.
PeKJlaMHbIH MaTepHaJl JII060H MaTepHaJI B neLJaTHOH
<jJopMe (6poIIIlOpa, JIHCTOBKa, paCCbIJIKa 11 T.):(.) I1JII1
3JIeKTpOHHOH<jJ0pMe (npe3eHTaL(fUI, BH)leO, e-6poIIIlOpa,
e-paCCbIJIKa H T.,n.), npe,nHa3HaLJeHHbIH ,nJI5I
npo,nBH)I(eHH5Inpo):(YKL(I1H.PeKJIaMHbIH MaTepHaJI MO)l(eT
BKJIIO'laTb HH<jJopMaL(HIO 0 npenapaTe, ero
TepaneBTHLJeCKOM npHMeHeHHH 11 ero KJIHHHLJeCKOM
OnbITe, a TaK)Ke cpaBHeHH5I C ,npyrl1MI1 cnoc05aMI1
J'Ie'leHH5I. MaTepHaJI TaK)I(e MO)l(eT BKJIlOLJaTb
HH<jJopMaL(HIO0 L(eHe 11B03MeIl.(eHHH npenapaTa.

1.3 06m;He npHHIJ,HnbI

1.3.1 OCH06bl 63aUModeiicm6uR KO.MnaIlUU
co cneu,uallucma.Mu 3dpa6ooxpalleuuR
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In accordance with Krka's mISSIOn, 'Living a
healthy life' RO's relationship with healthcare
professionals is intended to benefit patients, to
advance the practice of medicine and promote
dissemination of the medical knowledge and
expenence. Interactions are focused on
promoting to and informing healthcare
professionals about therapeutic areas, products,
features, indications providing scientific and
educational information.
RO provides healthcare professionals with the
latest up-to-date scientific medical and
pharmaceutical knowledge and with up-to-date
objective information on products and treatment
options and supports any such efforts and
activities of healthcare society thus giving
healthcare professionals an adequate basis for
confident decisions about the best treatment
options which are in favour of and to the benefit
of the patients.

Nothing may be offered or provided in a manner
or under condition that would influence a
healthcare professional's independent decisions
inappropriately. No financial benefit or benefit-
in-kind must be offered or provided (even if
asked for) to a healthcare professional in
exchange for prescribing, recommending,
purchasing, supplying or administering products,
or for a commitment to continue to do so.

1.3.2. Appropriate use
Promotion should encourage an appropriate use
of products by presenting them objectively,
without exaggerating their properties, and in
accordance with the approved national Summary
of Product Characteristics (SmPC). In order to
achieve this, RO's medical representatives only
use approved up-to-date standardised
promotional materials for the products and
therapeutic areas they promote. Additionally,
they can also present Summary of Products
Characteristic (SmPC) for all products 111
promotion (mandatory if requested by a
healthcare professional).

1.4.Standards of promotion

RO maintains ethical standards in promotion at
all times. Promotion must be objective and
balanced. Promotion must never bring discredit

B COOTBeTCTBHHc MHccHeM KOMnaHHH KPKA «Bo HMH
3,UopoBoro 06pa3a )l(H3HH»,B3aHMo,UeMcTBHe
ITpe,UcTaBHTenbcTBa co cneQHanHCTaMH
3,UpaBooxpaHeHHH ,Uon)l(HO 6bITb HanpaBneHo Ha
npHHeceHHe nonb3bI naQHeHTaM,
Me,UHQHHcKOM npaKTHKH H
pacnpocTpaHeHHH Me,UHQHHCKHX
B3aHMo,UeHcTBHe HanpaBneHo

COBepllleHcTBoBaHHe
cTHMynHpoBaHHe

3HaHHH H onbITa.
Ha npo,UBH)I(eHHe

npenapaToB H
3,UpaBooxpaHeHHH

03HaKoMneHHe cneQHanHCTOB
C TepaneBTHqeCKHMH rpynnaMH,

neKapcTBeHHbIMH npenapaTaMH, CBOHCTBaMH H
rrOKa3aHHHMH rroCpeL(CTBOM rrpeL(OCTaBJIeHHH
HHQJopMaQHH HayqHOrO H yqe6HOrO xapaKTepa.
ITpe,UcTaBHTenbcTBo o6eCneQHBaeT cneQHanHCTOB
3,UpaBooxpaHeHHH aKTyanbHbIMH HayqHbIMH
Me,UHQHHCKHMHH cpapMaQeBTHQeCKHMH 3HaHHHMH H
aKTyanbHoM 06'beKTHBHoM HHcpopMaQHeM 0 npenapaTax
H cnoco6ax neQeHHH, H nO,L(,L(ep)l(HBaeTmo6ble TaKHe
YCHnHH H aKTHBHOCTH Me,UHQHHCKoro c006IQeCTBa,
npe,UocTaBnHH cneQHanHCTaM 3,UpaBooxpaHeHHH
cooTBeTcTBYIOlll.He ,UaHHble ,UnH npHHHTHH pellleHHH 06
OnTI1ManbHOMcnoco6e neQeHI1H naQl1eHTOB.
HI1Qero He cne,UyeT npe,UnaraTb I1nl1 npe,UoCTaBnHTb
TaKI1M06pa30M I1nl1 npl1 TaKOMycnOBI1I1, QTOMorno 6bl
I1MeTb Bnl1HHl1eHa He3aBI1CHMOepellleHHe cneQHanHcTa
3,UpaBooxpaHeHHH. He ,UonycKaeTcH npe.nnaraTb HnH
npe~OCTaBmlTb (~a)J(e B CJlyqae 3anpoca) CneU;HaJIHCTaM
3,UpaBOOXpaHeHI1HcpHHaHcoBYlO Bblro,Uy Hnl1
B03Harpa)l(,L(eHHe B nI060M QJopMe 3a Ha3HaQeHl1e,
peKoMeH,UaQHlO, nOKynKy, nOCTaBKYHnH npHMeHeHHe
npenapaToB HnH 3a 06elll.aHl1e npo,Uon)l(aTb ,UenaTb 3TO
11B 6Y,UYlll.eM.

1.3.2 HaOlleJlcaw,ee npUMell.ell.ue
ITpo,UBI1)1(eHHe,Uon)l(HO cnoc06cTBoBaTb Ha,Une)l(alll.eMY
npHMeHeHI1IO JIeKapCTBeHHblx npenapaToB nocpe,UcTBoM
06'beKTI1BHOrO npe,UcTaBneHI1H ,UaHHbIX 0 HI1X 6e3
npeYBenHQeHHH HX CBOMCTB H
YTBep)I(,UeHHoM I1HcTPYKUHeM
npHMeHeHHIO neKapcTBeHHoro

B COOTBeTCTBHH C
no Me,UI1UHHCKOMY
npenapaTa. qTOObI

,UOCTI1Qb 3Toro, Me,UHQI1HCKl1e npe,UcTaBHTenl1
ITpe,UcTaBHTenbcTBa Hcnonb3YIOT TonbKO 0,U06peHHbIe
nOCJIe,UHHe CTaH,UapTl13HpOBaHHbIe peKJIaMHbIe
MaTepHanbl ,UJIH npO,UBHraeMblX npenapaToB H
TepaneBTHQeCKI1X rpynn. ,l1;ononHHTenbHo, OHI1 MoryT
TaK)I(e npe,UocTaBnHTb I1HCTPYKQHlOno Me,UHQI1HcKOMY

npo,UBl1raeMblM
3anpocy

npenapaTaM
cneQl1anl1CTa

npl1MeHeHHIO no
(06H3aTenbHo no
3,UpaBooxpaHeHHH) .

1.4 CTaH)1.apTLI "pO)1.BHiKeHHHIIpeIIapaToB

ITpe,UCTaBHTeJIbCTBOco6nlO,UaeT 3TI1QeCKI1e CTaH,UapTbl
Ha Bcex 3Tanax npO,UBH)I(eHHH npenapaTOB.
rrpO~BH)J(eHHe ~OJI)J(HO 6blTb 06'beKTHBHbIM H
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upon, or reduce confidence in the RO and in the
pharmaceutical industry in general. Promotion
must always recognise special nature of products
and the professional standing of the fecipient(s).
Promotion must never be done in a way likely to
cause offence.

1.5. Transparency of promotion

RO does not do any form of disguised promotion.

The RO recognizes the importance of
transparency in relations and interactions
betweeil the RO and the healthcare community.
Accordingly, Krka discloses value transfers to
healthcare professionals, healthcare
organisatioilS, and patient organisations 111
accordance with the adopted standards.

1.6. Products

1.6.1. Promoted products

Only prOducts with granted marketing
authorisations can be promoted. Products are
promoted only within the scope of approved
indications and other particulars listed in the
approved Summary of Product Characteristics.

Rational use of products is promoted by
presenting the products objectively and without
exaggerating their properties.

1.7. Audience

1. 7.1. Healtllcare professionals

Promotion of products is aimed at healthcare
professionals only. Any data on healthcare
professionals acquired during promotional
activities are handled in accordance with
applicable rules relating to personal data
protection. Mailings, e-mails or other messages
as part of promotional activities can be sent only
to recipients who have given their prior consent
or upon their rcquest. Recipients can at any time
withdraw their consent, and they will be
immediately withdrawn from all the mailing lists

C6aJIaHCMpOBaHHbIM. ITpo)J.BJ1)KeHMeHMKor)J.aHe )J.OJDKHO
nMcKpe)J.MTMpOBaTb MnM cHM~aTb ypOBeHb )J.OBepHH K
ITpe)J.CTaBHTenbCTBY M cpapMau;eBTMqeCKOH
npOMblmneHHoCTM B u;enOM. B npou;ecce npO,ll,BYDl(eHH51
BCer,ll,a Cne,ll,yeT yqMTbIBaTb OC06bIH xapaKTep
npenapaToB M npocpeccMOHaJIbHOe nonmKeHMe
nonyqateml(eH). ITpo)J.BM~eHMe HMKor)J.a He )J.on~Ho
npMBo)J.MTbK npMqMHeHMIOBpe)J.a.

1.5 TpaHcnapeHTHocTb npotJ;BHlKeHHH

)J;eHTenbHoCTb ITpe)J.cTaBMTenbcTBa no npO)J.BM~eHMIO
He )J.OJDKHa6bITb CKPbITOH.
ITpe)J.ctaBMTenbCTBo ITpe,ll,CTaBMTenbCTBo OC03HaeT
Ba~HoCTb TpaHcnapeHTHocTH B OTHOIIIeHI1HX M
B3aMMo)J.eHcTBMHX Me~)J.y ITpe)J.CTaBMTenbCTBOM 11
Me)J.MU;MHcKMMcoo6meCTBoM. C yqeTOM 3Toro, KRKA
ITpe)J.cTaBMTenbcTBo rOTOBa paCKpbITb MHcpopMaU;I1IO0
nepe)J.aqe u;eHHocTeH cneU;ManMCTaM 3)J.paBOOXpaHeHI151,
opraHM3aU;HHM 3)J.paBooxpaHeHHH M aCCOU;HaU;I1HM
naU;MeHTOB B
CTaH,ll,apTaMM.

cOOTBeTcTBMH C npMMeHHMbIMI1

1.6 JIeKapCTBeHHbie npenapaTbl

1.6.1llpoo6uzae.Mbte npenapaml"

ITpO)J.BM~em:lIO nO)J.ne~aT TOnbl(O 3aperMCTpMpOBaHHble
neKapCTBeHHble npenapaTbl. JIeKapCTBeHHble npenapaTbl
npO)J.BMraIOTCH TonbKO B paMKax yTBep~)J.eHHbIX
nOKa3aHMH K npMMeHeHMIO M )J.pyrMx oc06eHHocTeH,
nepeqMCneHHbIX B YTBep~)J.eHHoH IIHCTPYKU;1111no
Me,lI;JfU;I1HCKOMY npMMeHeHMIO neI<apCTBeHHoro
npenapaTa.
PaU;MOHaJIbHOe npMMeHeHMe neI<apCTBeHHblX
npenapaTOB npO)J.BMraeTCH nocpe)J.CTBOM 06beKTMBHoro
npe,ll,CTaBneHIfH )J.aHHhIX, He npeYBeJII11.HIBa51 ~IX

oc06eHHOCTM.

1.7 QeJleBaSi aY)1.HTOpHSI

1. 7.1 Cneu,uaJlUCmbl30pa6ooxpauelluR

npO)J.BIf~eHMe neI<apCTBeHHbIX npenapaTOB HanpaBneHO
TonhKO Ha CneU;MaJIMCTOB3)J.paBooxpaHeHIfH. JII06hle
,ll,aHHble 0 cneU;ManMCTax 3)J.paBOOXpaHeHI1H,
nonyqeHHble B xO)J.e npO)J.BIf~eHI1H npenapaTOB,
paccMaTpMBaIOTcH B COOTBeTCTBMMC npMMeHMMhlMI1
npaBlmaMM, KacaIOmMMMCH 3amlfTbI nepCOHaJIhHblX
)J.aHHbIX. PaCCbWI<M, 3neI<TpOHHhle co06meHMH IfJII1
nI06ble )J.pyrMe co06meHMH KaK MHcTpYMeHTbI
npO,D;BH)KCHIUl rrpcrrapaTOB, HarrpaBJUnOTCR TOJIbKO TCM
nortyqaTenHM, KOTophle npe)J.BapMTenbHo )J.amf corJIaCl1e
Ha nonyqeHlfe TaKMX co06meHlfH Mnl1 no I1X 3anpocy.
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of the RO. Their respective personal data (e-mail
addresses, mobile phone numbers) will be
deleted.

Attendance of healthcare professionals at
scientific congresses and other professional
events organised by a third party can be supported
only upon a prior request of a healthcare
professional for such support.

1. 7.2. General public or patients

In accordance with our mission 'Living a healthy
life' RO can support educational programmes
conducted to satisfy increasing demands of the
community for scientific information and
increase public knowledge concerning
healthcare, prevention of diseases, signs and
symptoms of diseases, and available methods of
treatment. Such activities and programmes are
designed and implemented in accordance with
the highest standards, and support the role of
healthcare givers. Information for the common
public can be very general, about a certain
disease. It must be objective, not misleading, and
void of any elements of product promotion.
Within the scope of such communication, the RO
may provide the COlIDll0n public or patients with
general leaflets and brochures contammg
information on diseases, treatment and health.
The information presented in brochures is non-
promotional and no names of products are given.

When individual members of the common public
(patients) address requests for advice on personal
medical matters to the RO, the enquirer is advised
to consult a health care professional. The RO only
otTers information about its products and the
proper use of its products.

1.8. Promotional materials

Promotional materials, including their content
and graphics, are prepared in such a manner that
they do not induce ambiguity about the product,

IIoJIyqaTeJIM MoryT B JIlo60e BpeMR OT03BaTI, CBoe
COrJIaCMe Ha )l.aJIbHeMIIIee rrOJIyqeHMe coo6meHMM M OHM
6y)l.yT HeMe)l.JIeHHO MCKJIlOqeHbI M3 crrMcKa rrocToRHHbIX
a)l.peCaTOB IIpe)l.cTaBMTeJIbcTBa. I1x cOOTBeTCTBYIOmMe
rrepCOHaJII,HI,Ie ,n;aHHI,le (a,n;peca 3JIeKTPOHHOM nOqTbI,
HOMepa TeJIe<p0HoB) 6y,n;YTy,n;aJIeHI,I.
IIo)l.)l.ep)l(Ka yqaCTHR CneUHaJIHCTOB 3,n;paBooxpaHeHHR B
HayqHI,IX KOHrpeccax H ,n;pymx npo<peccHOHaJII,HbIX
MepOnpmITHRX, opraHM3yeMI,Ix TPeTI,eM CTOPOHOM,
MO)l(eT 06eCneqHBaTI,CR TOJIbKO no npe,n;BapMTeJII,HoMY
3anpocy CneUMaJIHCTa 3,n;paBooxpaHeHHR.

1.7.2 06m,ecmBennocmb UllU nau,uenmbl

B COOTBeTCTBHHc HaIIIeM MMCCMeM«Bo MM5I3)l.OpOBOro
06pa3a )l(H3HM»,IIpe,n;cTaBMTeJII,CTBO MO)l(eT
06eCrreqHBaTI, rro,n;,n;ep)l(KY pa3JIHqHI,IX rrporpaMM
06YQeHM5I, npOBo,n;MMbIX c ueJIbIO y,n;OBJIeTBOpeHMR
pacTymeH rroTpe6HocTM o6mecTBa B HaYQHOH
MH<p0pMaUHM H nOBblIIIeHHR OCBe,n;OMJIeHHOCTM
06mecTBa 0 3,n;paBooxpaHeHHH, rrpo<pMJIaKTHKe
3a60JIeBaHMH, rrpH3HaKax MCHMnTOMax 3a60JIeBaHHH H 0
)l.OcTyrrHI,lx MeTo,n;ax JIeQeHMR. TaKMe aKTMBHOCTH M
nporpaMMbI opraHM3YIOTCR M rrpOBo,n;RTCR B
COOTBeTCTBHM C BbICOKMMM CTaH,n;apTaMM H
rrO)l.)l.ep)l(HBaIOT Ba)l(HYIO pOJII, CneUMaJIMCTOB
3)l.paBOOXpaHeHHR. I1H<popMaUM5I, rrpe)l.CTaBJI5IeMaR
IIII1POKOH 06Ill.eCTBCHHOCTI1, MO)KCT HOCI1Tb 061ll.I1H
xapaKTep, HarrpMMep HH<p0pMaUM5I 06 onpe,n;eJIeHHOM
3a60JIeBaHHM, rr03TOMY OHa ,n;OJI)I(Ha6bITb 06'beKTHBHOH
M He )l.OJI)I(Ha BBO)l.MTbB 3a6JIY)l()l.eHMe MJIMco,n;ep)l(aTb
JII060M 3JIeMeHT npO)l.BM)I(eHHR nperrapaTOB. B paMKax
TaKoH KOMMYHHKaUMM,IIpe)l.CTaBHTeJII,CTBO MO)l(eT
rrpe)l.OCTaBMTb IIIMPOKOH 06meCTBeHHOCTH MJIM
naUMeHTaM JIHCTOBKH H 6POlliIOPI,I HepeKJIaMHOrO
xapaKTepa, CO)l.ep)l(amMe MH<p0pMaUMIO0 3a60JIeBaHMRX,
crroc06ax JIeQeHM5I H 3)l.OpOBbe. BC5I MH<popMaUMR,
rrpe)l.CTaBJIeHHa5I B 6poIIIlOpax, He HMeeT peKJIaMHOrO
xapaKTepa M He CO)l.ep)l(HT Ha3BaHMR JIeKapCTBeHHbIX
npenapaTOB.
B cJIYQae 3arrpocoB, rrocTyrraIOIll.MX OT 06mecTBeHHocTM
(naUHeHToB) B a)l.pec IIpe,n;cTaBHTeJII,CTBO rro JIMQHbIM
Me)l.MUMHCKMM BorrpocaM, ,n;aeTCR peKOMeH)l.aUMR
npoKoHcYJII,THpOBaTbC5I co CneUHaJIHCTOM
3)l.paBOOXpaHeHM5I. IIpe)l.cTaBI1TeJIbcTBo rrpe)l.OCTaBJI5IeT
TOJIbKO MH<p0pMaUHIO 0 CBOHX rrperrapaTax M MX
rrpaBMJIbHOM rrpMMeHeHHH.

1.8 PeKJJaMHble MaTepHaJJbI

PeKJIaMHble MaTepMaJII,I, BKJIIOQaR HX co,n;ep)l(aHHe M
rpa<pH'IeCKHe 3JIeMeHTbI, )l.OJI)I(HbI6I,ITI, no,n;rOTOBJIeHI,I
TaKI1M 06Pa30M, QT06bI He CO)l.ep)l(aTb HI1KaKI1X
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the marketing authorisation holder or producer,
and do not imitate elements used by other
companies. On all products or other promotional
materials, the Company title must be presented as
a clearly visible Company logo or a Company
banner. In addition to the Company title, all
promotional materials must also contain a
complete contact address of RO

Promotional materials relating to products and
their uses and therapeutic areas must be prepared
in accordance with the current SmPC and
compliant with all applicable rules.

1.8.1. Declarations and substantiation of
promotion

Information, declarations and graphic
representations must be accurate, balanced, fair,
objective and sufficiently complete to enable the
recipients to form their own opinion of the
therapeutic value of the product concerned. They
must not mislead by distortion, exaggeration,
undue emphasis, omission, or in any other way.
They must be based on an up-to-date evaluation
of all relevant evidence from medical and
scientific literature. Unsubstantiated superlatives,
declarations like 'product causes no adverse
reactions/toxic hazards' or 'risks of
addiction/dependency' must not be used. The
term 'new' must not be used longer than for 12
months since the product was launched on a
particular market.

Quotations from medical and scientific literature
or from personal communications must be
faithfully reproduced (except where adaptation or
modification is required in order to comply with
any other applicable rules, in which case it must
be clearly stated that the quotation has been
adapted and/or modified) and the precise sources
identified.

References to the literature used in promotion
must be clearly stated. RO will provide
corresponding literature or unpublished data
('Data on file') if so permitted by national
legislation, whenever required from healthcare
professionals, promptly upon request, otherwise
only data from SmPC are used.

HeHcHocTeH 0 llpenapaTe, BJIa,lJ,eJIbu:eperHCTpar..U10HHoro
y,lJ,OCTOBepeHHH HJIH npOH3BO,lJ,HTeJIe, H He .uOJ1)KHbl
1l0BTOPHTb 3JIeMeHTOB, HCnOJIb3yeMblx .upyrHMI1
)J.pyn:!MH KOMnaHHHMH. Ha npo)J.yKU:HH HJIH Ha Bcex
peKJIaMHbIX MaTepHaJIaX, Ha3BaHHeKPKI1, )J.OJI)!(HO6blTb
qeTKO npe)J.cTaBJIeHO TOBapHbIM 3HaKoM. Hap5I.uy C
Ha3BaHHeMKPKI1, Bce peKJIaMHbIe MaTepHaJIbl .uOJ1)KHbl
TaK)!(e cO,lJ,ep)!(aTb nOJIHbIH KOHTaKTHbIH a.upec
IIpe)J.cTaBHTeJIbcTBa.
PeKJIaMHble MaTepHaJIbI, cO)J.ep:Il<aIl(He HHcpopMaIIHIO 0
npenapaTax, HX npHMeHeHI1I1 11 TepaneBTI1'-1eCKI1X
rpynnax, ,lJ,OJI)!(HbI6bITb nO,lJ,rOTOBJIeHbIB COOTBeTCTBl111
c .ueHcTBYlOmeH HHCTPYKU:HeH no Me.uHUHHCKOMY
llpHMeHeHHlO JIeKapCTBeHHoro llpellapaTa 11 OTBe'-lalOT
tpe60BaHH5IM )J.eHcTBYlOmHX npaBHJI.

1.8.1 Ymaep;J/cOeflUR
npoOaUJICeHUR

U 060Cfloeaflue

I1H<pOpMaUI15I, 06'b5IBJIeHH5I H rpacpl1'IeCKl1e
H306pa)!(eHHH )J.OJI)!(HbI6bITb TOqHbIMH, B3BelIleHHbIMI1,
06'beKTHBHbIMH H ,lJ,OCTaTOqHO1l0JIHbIMI1, qT06bI Y HX
a.upecaTa MOrJIO CCPOpM11pOBaTbC5Ic06cTBeHHoe MHeHl1e
o TepaneBTHQeCKOH ueHHOCT11 JIeKapCTBeHHoro
npenapaTa, 0 KOTOPOM I1,lJ,eT pe':lb. OHI1 He ,lJ,OJDKHbl
BBo,nHTb B 3a6JIy)!(.ueHHe llYTeM HCKa)!(eHI15I,
llpeYBeJIHqeHH5I, qpe3MepHoro no.uQepKHBaHI151,
y.uaJIeHHH H/HJII1JI1060ro )J.pyroro cnoc06a. OHI1 .uOJI)!(Hbl
6bITb OCHOBaHbIHa nOCJIe.uHeH oueHKe BCeX aKTyaJIbHbIX
)J.OKa3aTeJIbCTB113Me)J.HU:HHCKOH11HaYQHOHJIHTepaTypbl.
He060CHoBaHHbIe llpeYBeJII1QeHHH H 3a5lBJIeHl1H TaKl1e
KaK «llpHeM rrperrapaTa He BbI3bIBaeT He)!(eJIaTeJIbHblX
peaKUHH/TOKCI1QHOCT11» I1JIH «P11CK pa3BI1TH5I
3aBHCHMOCT11» HeJIb35I HCnOJIb30BaTb. I1cnOJIb30BaHl1e
CJIOBa «HOBbIH» B onpe,lJ,eJIeHHOH CTpaHe
OrpaHl1QHBaeTC5I CPOKOM B ,lJ,BeHa.uuaTb MeC5IueB C
MOMeHTa JIOH4a l1pCl1apaTa Ha O1'.uCHbHbli1pbIHOK.
l(HTaTbI 113Me,lJ,I1U11HCKOHH HaYQHOHHHTepaTypbl I1JlI1113
JII1QHOHKOMMYHI1KaU:1111.uOJI)!(HbII1CnOJIb30BaTbC5ITO'1HO
(3a I1CKJIlOQeHI1eMCJIYQaeB, Kor)J.a Tpe6yeTC5I a.uanTaUl15I
HJlI1 MO)J.l1cpI1KaU:I15I.uJIH Toro, '-IT06bI npl1BeCTI1 B
COOTBeTCTBHeC .upyrHMH rrpI1MeHHMbIMH npaBI1JIaMI1 - B
TaKOM CJIYQae CJIe,lJ,yeTQeTKO YKa3aTb, 'ITO U:11TaTa6blJla
a)J.anTI1pOBaHa H/I1JII1 MO.uI1CP11U:l1pOBaHa),C CCblJ1KOHHa
HCTO'1HHK.uaHHbIX.
CCbIJIKI1 Ha 11CnOJIb3yeMYIO Jl11TepaTYPY CJle.uyeT
npaBI1JIbHO OCPOPMJIHTb. IIpe.ucTaBI1TeJlbCTBO
rrpe,lJ,OCTaBJI5IeT COOTBeTCTBYlOmylO JI11TepaTYPY 11J111
Heorry6JII1KOBaHHbIe .uaHHbIe ()J,aHHble 113 apXI1Ba) B
co01'BeTCTB11I1 C HaUI10HaJIbHbIM 3aKOHO,1J.aTeJIbCTBOM,
KOr,1J.aOHI1Tpe6YIOTC5I cneUl1aJIHCTaM 3.upaBOOXpaHeHI1H,
no nepBOMY Tpe60BaH111O, B .upyroM CJIYQae
I1CnOJIb3YlO1'CH
Me,lJ,I1U:I1HCKOMY
npenapa1'a.

1'OJl&KO ,1J.aHHbIC
npHMeHeHl1lO

HHCTPYKf_(HI1 no
JleKapCTBeHHoro
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1.8.2. Comparisons with other products

If comparisons with other products are made in
promotion, such comparisons must be based on
relevant data and in accordance with SmPCs of
all the products mentioned. When comparative
data are used, they must be factual, objective and
justifiable with reference to their source. For
comparisons, only relevant, substantial and
verifiable aspects are used. Comparisons must be
presented without distortion of data and so that
they are not misleading

1.8.3. Approval o/promotional materials

Promotional materials are verified and approved
on a country level by country management in
accordance with internal RO procedures, which
are designed to ensure that all promotional
materials comply with the applicable rules as well
as with the current Summary of Product
Characteristics. Individual medical
representatives cannot prepare their own
promotional materials and all promotional
materials are prepared by competent departments
in accordance with internal RO procedures.

1.8.4 Informational or educational
materials, items of medical utility and
inexpensive gifts

No informational or educational material, item of
medical utility, inexpensive gift, or benefit in-
kind may be supplied, offered or promised to a
healthcare professional as an inducement to
recommend, prescribe, purchase, supply, sell or
administer a prescription-only medicinal product.
Informational or educational materials, items of
medical utility, pecuniary advantages, or benefits
in-kind may be offered and/or supplied to
health care professionals to whom the products
are promoted only if they are of symbolic value
(inexpensive), relevant to the practice of
medicine, and if this is in accordance with laws
inRA.

1.8.2 CpaaHeHue c 0PYZUMU llel<apCmaeHHblMu
npenapamaMu

ECJUI npH npo.n:BH:>KeHHH npenapaToB HCnOJIb3YIOTC5I
cpaBHeHH5I C .n:pyrHMH JIeKapCTBeHHbIMH npenapaTaMH,
3TH cpaBHeHH5I .n:OJl)KHbI OCHOBbIBaTbC5I Ha
onpe.n:eJIeHHbIX .n:aHHbIX H B COOTBeTCTBHH C
I1HCTPYKllH5IMHno Me.n:HllHHcKOMYnpHMeHeHHIO Bcex
ynOM5IHYTbIX npenapaToB. I1cnOJIb3yeMble
cpaBHHTeJIbHbIe .n:aHHble .n:OJl)KHbI6bITb OCHOBaHbI Ha
cpaKTax H 3aKoHax, OHH.n:OJl)KHbI6bITb 06'beKTHBHbIMH co
CCbIJIKOHHa HCTOqHHK.n:aHHblx. ,n:JI5IcpaBHeHH5I CJIe.n:yeT
HCnOJIb30BaTb TOJIbKO aKTYaJIbHble, CYllleCTBeHHble
acneKTbI, KOTopble MO)l(HO npoBepHTb. Pe3YJIbTaTbI
cpaBHeHH5I CJIe.n:yeT npe.n:cTaBHTb 6e3 HCKa)l(eHH5I
.n:aHHbIx H TaKHM 06pa30M, qT06bI OHH He BBeJIH B
3a6JIY)l(.n:eHHe.

1.8.3 YmaepJlCOeHUepel<JUIMHblXMamepU(lJloa
PeKJIaMHble MaTepHaJIbI npOBep5IIOTC5I H YTBep)l(.n:aIOTC5I
PYKoBo.n:HTeJI5IMHHa ypoBHe cTpaHbI B COOTBeTCTBHHC
BHyTpeHHHMH npaBHJIaMH IIpe.n:cTaBHTeJIbcTBa KOTopble
npe.n:Ha3HaqeHbI .n:JI5I Toro, QT06bI 06eCneQHTb
COOTBeTCTBHe Bcex peKJIaMHbIX MaTepHaJIOB
npHMeHHMbIM npaBHJIaM H .n:eHcTBYIOIllHMI1HCTPYKllH5IM
no Me.n:HllHHCKOMY npHMeHeHHIO JIeKapCTBeHHbIX
npenapaTOB. 11e.n:HllHHcKHM npe.n:CTaBHTeJI5IM He
pa3peIIIaeTC5I caMOCT05ITeJIbHO rOTOBHTb peKJIaMHble
MaTepHaJIbI, TaK KaK Bce peKJIaMHble MaTepHaJIbI
no.n:roTOBJIeHbI KOMneTeHTHbIMH CJIY)l(6aMH B
cooTBeTCTBHH C
IIpe.n:cTaBHTeJIbCTBa.

BHYTPeHHHMH npaBHJIaMH

1.8.4 HH«i>opMal(HOHHble HJlH YQe6Hbie
MaTepHaJlbl, npe~MeTbl Me~Ifl(HHCKOro
Ha3HaqeHHH H no~apKH He3HaQHTeJlbHoH
CTOHMOCTH

I1HtPopMaUHOHHble HJIHYQe6Hble MaTepHaJIbI, npe.llMeTbI
Me.n:HllHHCKoro Ha3HaQeHH5I, no.n:apKH He3HaQHTeJIbHOH
CTOHMOCTHHJIHB03Harpa)l(.lJ:eHH5IB JII060H cpopMe HeJIb35I
npe.n:oCTaBJI5ITb, npe.n:JIaraTb HJIH 06elllaTb
CnellHaJIHCTaM 3.n:paBooxpaHeHH5I B KaQeCTBe
n06Y)l(.n:eHH5I K peKOMeH.llallHH, Ha3HaQeHHIO, nOKynKe,
nOCTaBKe, npo.n:a)l(e HJIH npHMeHeHHIO pellenTypHoro
JIeKapCTBeHHoro npenapaTa. I1HcpopMallHoHHble HJIH
YQe6Hble MaTepHaJIbI, npe.llMeTbI Me.llHllHHCKoro
Ha3HaQeHH5I, .n:eHe)l(Hble B03Harpa)l(.lleHH5I HJIH
B03Harpa)l(.n:eHH5I B JII060H cpopMe MO)l(HO npe.n:JIaraTb
H/HJIH npe.n:ocTaBJI5ITb CnellHaJIHCTaM 3.n:paBooxpaHeHH5I,
Ha KOTOPbIXHanpaBJIeHO npo.n:BH)I(eHHe, HO TOJIbKOeCJIH
OHH HMelOT CHMBOJIHQecKYIO lleHHocTb (He HMelOT
60JIbIIIOH MaTepHaJIbHOH lleHHOCTH), H HMelOT
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Informational or educational materials, items of
medical utility, and inexpensive gifts can bear
only the name and logo of the Company and the
name of a product and/or its international non-
proprietary name or brand name. The purpose of
the materials is to remind RCPs about the
products (the so-called brand reminders).

1.9.Marketing staff

1.9.1 Education
The RO medical representatives, including the
representatives engaged under a contract with a
third party, who call 011 healthcare professionals
in connection with the promotion of the
Company's products, must be properly trained
and have sufficient scientific knowledge to be
able to provide accurate and complete
information about the products they promote.
This is ensured by a regular periodic training
system for all medical representatives who are
trained about the applicable rules.

1.9.2 Individual calls

Medical representatives must work in a
professional, responsible and ethical manner. At
each call, they must provide health care
professionals with a Summary of Product
Characteristics, or they must at least have it
available upon request for each product that they
present. Medical representatives should ensure
that the frequency, timing and duration of calls to
healthcare professionals, together with the
mamler in which they are made, do not cause any
inconvenience. Medical representatives must not
use any inducement or deception to gain a call.
On a call, or when seeking an appointment for a
call, medical representatives must, from the
outset, take reasonable steps to ensure that they
do not mislead as to their identity or that of the
company they represent.

oTHollIeHHe K Me,[(Hl(HHCKOMnpaKTHKe, 11 eCJII1 :no B
COOTBeTCTBHHc 3aKOHaMH P A.

I1HcpopMal(HOHHble HJIHY'fe6HbIe MaTepHaJIbI, npe,[(MeTbl
Me,[(Hl(HHCKOro Ha3HaqemUI H no,[(apKH He60JIbWOH
CTOHMOCTH MoryT co,[(ep)J(aTb TOJIbKO Ha3BaHHe 11
TOBapHbIM 3HaK KOMnaHHH H Ha3BaHHe npenapaTa 11/I1JIH
ero Me)J(,[(YHapO,[(HoeHenaTeHTOBaHHoe Ha3BaHMe. QeJIb
MaTepHaJIOB 3TO HanOMHHaHMe Cnel(HaJII1CTaM
3L(paBOOXpaHeHlUl 0 nperrapaTe (T.H. HarrOMHHaHHe 0
6peH,[(e).

1.9 COTPY.LJ:HHKHMapKeTHHra

1.9.1 06Y'lellue

Me,[(Hl(HHcKHe npe,[(cTaBHTeJIH I1pe'[(CTaBHTeJIbCTBa,
BKJ1IOL[aH npe'[(cTaBMTeJIeM, pa60TaIOllJ,HX B paMKax
KOHTpaKTa c TpeTbHM JIHl(OM, H B3aHMo,[(eHcTBYIOlUHX
Cnel(HaJIMCTOB 3'[(paBooxpaHeHHH B CBH311 C
npo,[(BH)J(eHHeM npenapaToB KOMnaHHI1 , ,[(OJDKHblI1MeTb
,[(OCTaTOL[HYIOno,[(rOTOBKY H 06JIa'[(aTb Heo6xo,[(HMblMI1
HaYQHbIMH 3HaHHHMH, (lT06bI npe,[(ocTaBJIHTb TOLIHYI{)11
nOJlHYIOI1H<p0pMaI..V11O0 npO,[(Bl1raeMbIX JleKapCTBeHHbIX
npenapaTax. 3TO o6eCneQHBaeTCH C nOMOlUbIO CI1CTeMbJ
perYJIHpHOrO o6YQeHI1H Bcex Me,[(Hl(I1HCKI1X
npe'[(cTaBHTeJIeH, KOTOpbJe npoxo,[(HT TpeHI1Hrl1 B
06JIaCTH Bcex npHMeHI1MblX npaBI1JI.

1.9.2 HIlou6uoyallbllbie 6U3umbl (IlU'lllbte U

Oucmalltl,UOllllble)

Me,[(HlI,HHCKHe npe,[(cTaBHTeJIH ,[(OJI)J(HbI BbInOJIH51Tb
CBOIO pa60TY npo<peccHOHaJIbHO, OTBeTCTBeHHO 11
3TI1"1HO.Ha Ka)K,[(OMBI1311TeOHI1,[(OJI)KHblI1pe,uOCTaBI1Tb
HHCTPYKl(I1IO no Me,uI1l(I1HCKOMY npl1Mel-leHI1J{)
JIeKapCTBeHHoro npenapaTa no 3anpocy Cnell,I1aJIMCTa
3'[(paBooxpaHeHH51 HJlI1 XOT516bI I1MeTb ee B HaJIMqMM,
npe,[(ocTaBJIHTb BCIO He06xo,[(I1MYJ{) ,uJIH Ka)J(,[(oro
npo,[(Bl1raeMOro HMH npenapaTa. Me,[(HlI,HHcKl1e
npe,[(cTaBMTeJIH ,[(OJI)J(HbIn03a6oTHTbCH 0 TOM, QTo6bI
'faCTOTa, BpeM51 npOBe,ueHM51 H npO,[(OJI)KHTeJIbHOCTb
BH3HTOB K Cnell,HaJIHCTY 3'[(paBooxpaHeHH51, a TaK)Ke
MaHepa npOBe,[(eHHH BH3HTa, He Bbl3bIBaJIH Hey,[(06cTBa.
Me,[(HlI,HHCKoMY npe,[(CTaBHTeJIIO HeJIb351 I1CnOJIb30BaTb
HHKaKHXno6Y)J(,[(eHMMI1JIHXHTpOCTeH ,[(JI51Toro, (-IT06bl
npOBeCTH BH3HT. Bo BpeMH BH3HTa HJIM B npOl(eCce
,[(oroBopa 0 BH3MTe Me,[(HlI,MHCKl1e npe,[(CTaBI1TeJIM
,[(OJI)J(HbI,C caMoro Ha'faJIa, n03a60TI1TbC51 0 TOM, 'fTo6bl
He BBO,[(I1Tb B 3a6JIY)J('[(eHl1e OTHOCI1TeJIbHO CBoeM
JII1'IHOCTI1I1JIHI1H<popMal..)l1l10 KOMnaHI1I1, KOTOpyIO OHM
npe,[(cTaBJIHIOT.
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1.9.3 Duty to accept reports about
adverse reactions and
opinion about the products

Medical representatives must have at hand forms
for reporting adverse drug reactions (CIOMS or
other forms if locally required) at each call and
make them available, if so required. Reports
about adverse drug reactions must be forwarded
to the person responsible for pharmacovigilance
in the country.

1.9.4 Market research and
epidemiological research

Medical representatives can occasionally assist in
market research and epidemiological research
programs,. Approvals for inclusion in market
research and epidemiological research are
acquired by the RO's management according to
all applicable rules. Medical representatives may
collect data in an electronic or paper version and
must submit them to the relevant local
responsible person. Involvement of medical
representatives 111 market research and
epidemiological research must be strictly
separated from their promotional activities and
must be under control of a country management
team.

1.10. Events and hospitality

1.9.3 06Jl1aHHOCmb npUHllMamb OmlJembl 0

lIe;J/cellamellbllbIX peaKu,uRX U MlleHUR 0

lleKapCmaeHHblx npenapamax

Ha Ka:>K,n:OMBM3MTe Me,n:Ml].MHCKMerrpe,n:cTaBMTenM
,n:on:>KHbIMMen B HaITMqMMOCPMl.J.MaITbHYIOCPOPMYOTqeTa
o He:>KenaTenbHblXpeaKl.J.MHX(CIOMS MnM ,n:pyrylO
CPOPMYno Tpe60BaHMlO nOKaITbHbIX opraHoB) MnM
,n:on:>KHbIrrpe,n:ocTaBMTbMX rro 3arrpocy. OTqeTbI 0
He:>KenaTenbHbIXpeaKl.J.MHXneKapcTBeHHoro rrperrapaTa
,n:on:>KHbI6bITb HarrpaBneHbI nMl.J.Y,oTBeTcTBeHHoMY3a
cpapMaKoHa,n:30pB crpaHe.

1.9.4 Hccllei)oaaHuR pblHKa U

1.10.1 Objectives

The purpose and focus of all promotional,
scientific or profcssiomll mcetings, congrcsscs,
conferences, symposia, webinars, and other
similar events organised or supported by RO
(including but not limited to visits to research or
manufacturing facilities and training (an 'event'))
for healthcare professionals is to inform
healthcare professionals about the Company's
products and/or to provide scientific and/or
educational information.

1.10.2 Venue

All the events organised or supported by or on
behalf of RO must be held at an annropriate

3nui)eMuo1lOZUlJeCKUeuccllei)oaaHuR

Me,n:Ml.J.MHcKMerrpe,n:cTaBMTenMMorYT BpeMHOTBpeMeHM
OKa3bIBaTb rrOMOII.J.b B Mccne,n:OBaHMMpbIHKa M
rrporpaMMax ::mM,n:eMMOJIOrMqeCKMXMccne,n:oBaHMH.
O,n:06peHMH,n:JIHBKJIlOqeHMHB Mccne,n:OBaHMepbIHKa M
3rrM,n:eMMonOrMqeCKOeMccne,n:OBaHMerrpM06peTalOTcH
PYKOBO,n:CTBOMfIpe,n:cTaBMTenbcTBaB COOTBeTCTBMMc
,n:eHcTBYIOIlJ,MMM rrpaBMJIaMM. Me,n:Ml.J.MHcKMe
rrpe,n:CTaBMTeJIMMorYT c06MpaTb MHcpopMal.J.MIOB
3neKTpOHHOMMnM 6YMa:>KHOMBM,n:eM HarrpaBnHTb ee
JIOKanbHOMY COTpy,n:HMKY,OTBeTCTBeHHOMY3a 3TM
,n:aHHble. YqaCTMe Me,n:Ml.J.MHCKMXrrpe,n:cTaBMTeneHB
MCCJIe,n:OBaHMMpbIHKa M ::mM,n:eMMOJIOrMqeCKOM
MCCJIe,n:OBaHMM,n:OJI:>KHO6bITb CTporo OT,n:eneHOOT MX
MeporrpMHTMH rro rrpo,n:BM:>KeHMIO M ,n:on:>KHO
KOHTponMpoBaTbcH co CTOPOHbI nOKaITbHOrO
PYKOBo,n:CTBa.

1.10MeponpHHTHH H rocTenpHHMcTBO

1.10.1 I(ellu

IJ;enb M CPOKYCBcex peKnaMHblx, HayqHblx MnM
npocjJcCC110HaJIbHbiX MCpOnpl1llTl1H, KOHrpCCCOB,
KOHcpepeHl.J.MH,cMMrr03MYMoB, Be6MHapoB M ,n:pyrMx
rro,n:06HbIX MeponpMHTMH, opraHM3yeMblx MJIM
npoBo,n:MMbIX npM nOMep:>KKe fIpe,n:cTaBMTeJIbcTBa
(BKJIlOqaH,HO He OrpaHMqMBaHCbBM3MTaMMB HayqHO-
Mccne,n:oBaTenbCKMel.J.eHrpbI MnM rrpoM3Bo,n:CTBeHHble
yqaCTKM M TpeHMHraMM ((MepOrrpMHTMHMM»)) ,n:nH
Cnel.J.MaITMCTOB3,n:paBooxpaHeHMH- MHCPOpMMpOBaHMe
CrreIIl1aITMCTOB3,L{paBOOXpaHeHWI0 JIeKapCTBeHHbIX
rrperrapaTax KOMrraHMM M/MJIM 06eCneqeHMe MX
11HCPopMal.J.MeHHayqHOrO MJIMyqe6HOrO xapaKTepa.

1.10.2 Mecmo npoaei)elluR MeponpuRmuR

Bce MeporrpMHTMH,opraHM3yeMble MnMrrpoBo,n:MMbIerrpM
rrO,L{,L{ep:>KKeMJIMOTMMeHMfIpe,L{cTaBMTeJIbcTBa,L{OJI:>KHbI
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venue that suits the main purpose of the event.
The event takes place outside the participants'
home country only if it is organised for
participants from different countries, or if the
relevant resource or expertise that is the object or
subject of the event is only available in another
country. RO must avoid using venues that are
renowned for their entertainment facilities or may
be considered extravagant.

1.10.3 Information

Promotional information, which appears on
exhibition stands or is distributed to participants
at international events, must refer to products
registered in the market where the event takes
place, or products registered in the markets of
participants and can therefore also refer to
products (or uses) not authorised in the country
where the event takes place, as long as

(a) Any such promotional material is
accompanied by a suitable statement
indicating the countries in which the
product is authorised and makes it clear
that the product or use is not authorised
in a particular country;
(b) Any such promotional material,
which refers to prescribing information
(indications, warnings etc.), authorised in
a country or countries where the product
is authorised should be accompanied by
an explanatory statement indicating that
marketing authorisation conditions differ
internati onaH y.

1.10.4 Hospitality

Hospitality may be offered to health care
professionals in connection with local, national or
international scientific and/or educational events
organised by the RO or a third party. Such events
may take place in the country or abroad.
Hospitality may be offered also in connection
with the Company's site visits.

All forms of hospitality offered to healthcare
professionals must be reasonable and strictly
limited to the main purpose of the event. As a
general rule, the provided hospitality must not

npOBO,L(I1TbCH B 06beKTax, nO,L(XO,L(RmI1X,L(JI5I ueJII1
npOBe,L(eHI151MepOnpI1RTI151. MepOnpI1RTI1e npOBO,L(I1TC5I
3a npe,L(eJIaMI1 cTpaHbI npmKI1BaHI1R y'laCTHI1KOB, TOJlbKO
eCJII1 OHO OpraHI130BaHO ,L(JIj{y'laCTHI1KoB 113pa3Jll1'lHbIX
cTpaH, I1JII1 eCJII1 cOOTBeTcTBYIOmI1e pecypcbI HJlI1
3HaHHH, HBJIHIOmI1eC51 06beKToM HJIH cy6beKToM
MepOnpI1HTHH, ,L(OcTynHbI TOJIbKO B ,L(pyroH CTpaHe.
IIpe,L(cTaBI1TeJIbcTBo ,L(OJI:>lmaH36eraTb HCnOJIb30BaHI151
06beKToB, KOTopble H3BeCTHbI KaK 06beKTbI ,L(JI5I
npOBe,L(eHI1H MepOnpI1HTI1H KyJlbTypHO-
pa3BJIeKaTeJIhHOrO xapaKTepa HJII1 KOTopble MoryT
accoUI1HpoBaTbCH C pa3BJIe'leHI1HMH, POCKOIllbIO I1JlI1
3KCKJII03HBHOCTbIO.

1.10.3 HmpopMau,uR

IIHcpopMaUHR peKJIaMHO-MapKeTI1HrOBOro xapaKTepa,
npe,L(CTaBJIHeMa51 Ha BbICTaBO'lHOM CTeH,L(e HJlI1
pacnpocTpaHHeMa51 Cpe,L(HYQaCTHI1KoBMe)!(,L(YHapO,L(HOrO
MepOnpI1HTI1H, OTHOCI1TCH K

cTpaHe
npenapaTaM,
npoBe,L(eHI1513aperHcTpHpoBaHbIM B

MepOnpI1RTI1HHJIHB cTpaHax Y'laCTHHKoB H MO)!(eTTaK)!(e
I1MeTb OTHOIlleHI1e K npO,L(yKUHH(HJIH ee npI1MeHeHI1IO),
eme He 3aperI1CTpl1pOBaHHoH B cTpaHe, r,L(e npOI1CXO,L(I1T
MeponpIUITHe, npH ycnoBHH 'lTO

a) JII060H TaKOH peKJIaMHblH MaTepl1aJl
cOnpOBO)!(,L(aeTCHnO,L(XO,L(RmI1MYTBep)!(,L(eHHeMC
YKa3aHHeM CTpaH, B KOTOPbIX npO,L(yKUI151
3aperl1CTpHpOBaHa H n05lCH5IeT, 'lTO npenapaT
I1JIH ero npI1MeHeHI1e He perl1crpl1pOBaHbI B
OT,L(eJIbHOHCTpaHe,
6) JII060H TaKOH peKJIaMHbIH MaTepI1aJI, KOTOPbIH
OTHOCI1TCH K I1HCTPYKUHI1 no npl1MeHeHI1IO
(nOKa3aHH5I, Mepbl npe,L(OCTOpO)!(HOCTI111 T.,L(.),
YTBep)!(,L(eHHOH B CTpaHe I1JII1 CTpaHax, B
I<OTOPLIX3aperHCTpHpOIll:Um AaIHIlHI npoAyKlllHI,

,L(OJI)!(eH cOnpOBO)!(,L(aTbCH nOHCHI1TeJlbHbIM
3a5lBJIeHHeM 0 TOM, 'lTO YCJIOBI1Rperl1CTpaUl111
npenapaTa pa3JIHQaIOTCH B pa3HhIX crpaHax.

1.10.4 rocmenpuUMcm6o

3HaKl1 rOCTenpl1l1MCTBa MoryT np05lBJIRThC5I B
OTHOIlleHl1l1 cneUl1aJJl1CTOB 3,UpaBooXpaHeHl151 B CB5I311C
MeCTHhIMl1, HaUl10HaJJbHbIMl1 l1JII1 Me)!(,L(YHapo,UHhIMI1
HaYQHhIMI1 l1/l1JIl1 06YQaIOml1Ml1 MepOnpmlTl1RMH,
OpraH113yeMhIMl1 IIpe.ucTaBI1TeJIbcTBoM I1JlH TpeTbeH
CTOpOHOH. TaKl1e MepOnpl1RTHH MoryT npoBo,UI1ThCR B
cTpaHe I1JIH3a py6e)!(OM. 3HaKl1 rOCTenpHI1MCTBa MoryT
npORBJIHTbCRTaK)I(e B CBR311C 3KCKypCl1RMl1Ha 3aBO,U.

Bce 1iJ0pMhI
cneUl1aJJl1CTaM

rOCTenpI1I1MCTBa,

3,UpaBooxpaHeHHH,
npOJlBnHCMbrc [(

,UOJI)!(HbI 6blTb
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exceed what healthcare professionals would
normally be prepared to pay by themselves on
such occasions and must not exceed the main
purpose or the scientific value of the event.
Hospitality is limited to registration fees,
accommodation, travel and meals. Hospitality is
offered only to persons who qualify as
participants in their own right. The duration of
hospitality is linked to the duration of the event.
Most time'should be dedicated to the scientific or
educational programme.

1.10.5 Exhibitions

Exhibitions are intended for advancement of
scientific and professional knowledge and
experience among healthcare professionals. On
the exhibition stand, the name of the Company
must be clearly visible and recognisable.
Informational or educational materials, items of
medical utility and inexpensive gifts may be
made available at the stand.

1.11. Educational support

RO may support scientific, medical and
pharmaceutical education, thus contributing to
the advancement of scientific medical knowledge
of healthcare professionals.
RO may provide educational support to
individual healthcare professionals or healthcare
organisations according Lagislation of RA

The event, at which the attendance of a healthcare
professional is supported, must be directly
associated with the healthcare professional's
practised therapeutic area. Educational support
may only include remuneration of the registration
fee, travel and accOlmnodation. It must not
include daily allowances or any other costs
associated with the attendance of the event and
calUlOt be extended to family members or
accompanymg persons.

The aim of the educational support provided by
RO is to facilitate the spread of the latest
scientific developments, knowledge and medical

pa3YMHbIMH rro cBoeMY ypOBHIO H ~OJl)KHbI c1'poro
OrpaHHqHBaTbC51 rJIaBHbIM Ha3HaqeHHeM MepOrrpH5ITH5I.
KaK 06lQee rrpaBHJIO, rrp05lBJIeHH5I rocTerrpHHMCTBa He
~OJl)KHbI rrpeBbIlIIaTb Toro, qTO CrreUHaJIHCTbI
3~paBooxpaHeHH5I 6bIJ1H 6bI 06blqHO rOToBbI caMH ce6e
rr03BOJIHTbH He ~OJl)KHbIrrpeBbIIIIaTb HayqHoH ueHHoCTH
MepOrrpm!TH5I. [OCTerrpHHMCTBO orpaHHqHBaeTC5I
B03MelQeHHeM perHCTpaUHoHHbIX B3HOCOB,pacxo~oB Ha
rrpo:>I<HBaHHeH rrHTaHHe H TpaHcrropTHbIX pacxo~oB.
3HaKH rOCTerrpHHMCTBa rrpOHBJIHIOTCHTOJIbKOK JIHuaM,
KOTopble 0<pHUHaJIbHO KJIaCCH<pHUHpoBaHbI KaK
yqaCTHHKH. IlpoHBJIeHHH rOCTerrpHHMCTBa
npenYCMOTpeHbI Ha nep"0n npOBeneHI1H MepOnpHHTHH.
bOJIbIlIHHCTBO BpeMeHH ~OJl)KHO 6bITb rrOCB5IlQeHO
HayqHOH rrporpaMMe H nporpaMMe 06yqeHH5I.

1.10.5 Bblcma6Ku

BblcTaBKH rrpe~Ha3HaqeHbI ~JIH rrpO~BH)KeHH5IHayqHbIX
H rrpo<peccHOHaJIbHbIX 3HaHHH H OrrbITa cpe~H
CrreUHaJIHCTOB 3~paBooxpaHeHHH. Ha3BaHHe KPKH
~OJl)KHO 6bITb HCHO BH~HbIM H Y3HaBaeMbIM Ha
BbICTaBOqHOMCTeH~e. Ha CTeH~e ~orrycKaeTcH HaJIHqHe
HH<p0pMaUHoHHbIX HJIH yqe6HbIX MaTepHaJIOB,
rrpe~MeToB Me~HUHHCKoro Ha3HaqeHH5I H rro~apKoB
He3HaQHTeJIbHOHCTOHMOCTH.

Ilpe~cTaBHTeJIbcTBo MO)l(eT rrpe~OCTaBJI5ITb rroMep)l(KY
B 06yQeHHH B 06JIaCTH HayKH, Me~HUHHbI H
<papMaueBTHKH, co~eHcTBy5l, TaKHM 06Pa30M,
YJIYQIlIeHHIO HaYQHOrO Me~HUHHCKoro 3HaHHH
CrreUHaJIHCTOB3~paBooxpaHeHH5I.
Ilpe~cTaBHTeJIbcTBo MO)l(eT rrpe~OCTaBJIHTb rroMep)l(KY
B 06yQeHHH OT~eJIbHoMy CrreUHaJIHcTY
3~paBooxpaHeHHH HJIHopraHH3aUHH 3~paBooxpaHeHHH B
COOTBeTCTBHH c 3aKOHO.llaTeJlbCTBOM Pecny6JlHKH

ApMeHHH

MeporrpH5ITHe, B KOTOPOM CrreUHaJIHCT
3~paBooxpaHeHH5I YQaCTByeT rrpH rrOMep)l(Ke
Ilpe~cTaBHTeJIbcTBa, ~OJI)I(HO 6bITb Herrocpe~cTBeHHo
CBH3aHO C 06JIaCTbIO ~eHTeJIbHOCTH CrreUHaJIHCTa
3~paBooxpaHeHHH. Ilo~~ep)l(Ka o6yqeHHH MO)l(eT
BKJIIOQaTbTOJIbKOOrrJIaTY B perHc1'paUHoHHoro B3Hoca,
pacxo~oB Ha npoe3~ H npO)l(HBaHHe. IlOMep)l(Ka B
o6yQeHHH He ~OJI)I(Ha BKJIIOQaTbcyrOQHble HJIH JII06ble
~pyrHe pacXO~bI, cBH3aHHble c YQaCTHeM B
MepOrrpH5ITHH, a TaK)l(e He MO)l(eTpacrrpoc1'paH5ITbC51 Ha
QJIeHOBceMbH H corrpOBO~aIOlQHX JIHU.
l.(eJIbIO rrpe~OCTaBJIeHHH rrOMep)l(KH B o6yQeHHH
HBJI5IeTC51 crroc06cTBOBaTb pacrrpoc1'paHeHHIO
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practical recommendations among healthcare
professionals, thus contributing to their
competencies. RO aims at building its positive
image in the healthcare community by means of
contributions to acquiring new knowledge.

1.12. Service and consultancy

1.12.1 Healthcare professionals

RO Krka may engage healthcare professionals,
whether in groups or individually, to provide
services, such as speaking at and chairing events,
involvement in medical or scientific studies and
training services, serving as experts at advisory
board meetings, participating in market research
or epidemiological research where such
participation involves remuneration and/or travel.

The arrangements that cover these types of
genuine consultancy or other services, and are to
an extent relevant to a particular arrangement,
must meet the following criteria:

a) A legitimate need for the services
has been clearly identified before
they are required and before
entering arrangements with
prospective consultants;

b) A written contract or agreement is
entered specifying the nature of
services to be provided, and the
subject to the clause (c) below, the
basis for payment of these
services;

c) Remuneration for services is
reasonable and reflects the fair
market value of services
provided;

d) Remuneration is made only for
performed work;

e) Selection of consultants is in
direct relation to the identified
need, and the persons responsible
for selecting the consultants must
have the expertise required to
evaluate if the particular
healthcare professionals meet
those criteria;

nOCJIetJ;HHX HaYlfHblx pa3pa60TOK, 3HaHHH 11
npaKTHqeCKHX MetJ;I1QI1HCKI1XpeKoMeHtJ;aQI1H cpetJ;11
cneQHaJII1CTOB3tJ;paBooXpaHeHI1H, cnoc06cTBYH pOCTy I1X
KOMneTeHQI1H. IJ;eJIblO IlpetJ;cTaBI1TeJIbcTBa HBJIHeTC5I
C03tJ;aHHe nOJIO:>KHTeJIbHOrO I1MI1tJ;:>Ka cpetJ;11
MetJ;I1QI1HCKOrOco06~ecTBa nYTeM OKa3aHI1HnOMO~11 B
rtpH06peteHl1l1 HOBbIX3HaHHH.

1.12 YCJlyrH H KOHcYJlhTanHH

1.12.1 Cneu.uallucmbl30paaOOXptllleUUJI

ITpetJ;cTaBI1TeJIbCTBO MO:>KeT npHBJIeKaTb rpynny
cneQl1aJIHCTOB 3tJ;paBOOXpaHeHI1H I1JIH OTtJ;eJIbHbIX
cneQHaJIHCTOB 3tJ;paBOOXpaHeHI15I K npetJ;OCTaBJIeHl1lO
TaKI1X yCJIyr KaK BblcTynJIeHl1e H y'-IaCTl1e Ha
MepOnpI1HTI15IX, COTpytJ;HHqeCTBO B MetJ;I1QI1HCKI1XI1JII1
HayqHblX I1CCJIetJ;OBaHI1HX 11 OKa3aHI111 yCJIyr no
06YQeHHlO, BblcTynJIeHHe B KalfeCTBe 3KcnepTOB Ha
Bctpelfax 3KcnepTHoro COBeTa, YlfaCTl1e B
HCCJIetJ;OBaHHHX pbIHKa I1JII1 3nHtJ;eMI10JIOrl1lfeCKI1X
HCCJIetJ;OBaHHHX,rtJ;e TaKOe YQaCTl1e notJ;pa3YMeBaeT
BbInJIaTY B03Harpa:>KtJ;eHI1H 11 paCXOtJ;OB Ha npoe3n.
,[(oroBopeHHocTH, oXBaTblBalOllI.l1e 3TH
KOHCYJIbTaJ..(110HHble yCJIyrl1 I1JII1 )J.pyrl1e ycnynl,
KOTopble B TOH I1JII1 I1HOH CTeneHI1 OTHOC5ITCHK
KOHKpeTHoH )J.orOBopeHHOCTI1, nOJ1)!(Hbl
cOOTBeTCTBOBaTbCJIetJ;ylO~HM Kpl1TepmIM:

a) 3aKOHHaHnOTpe6HOCTb ByCJIyrax nOJI:>KI-m
6bITb lfeTKO onpetJ;eJIeHa tJ;O HalfaJIa
OKa3aHI1H yCJIyr 11 3aKJIlOlfeHI15I
COrJIarneHI1H 06 HX OKa3aHI1I1 C
nOTeHQHaJIbHbIMI1 KOHcYJIbTaHTaMH;

b) 3aKJIlOlfaeTCH nl1CbMeHHbIH tJ;orOBOp I1JII1
COrJIarneHl1e C YKa3aHI1eM xapaKTepa
npetJ;ocTaBJIHeMblX yCJIyr 11, C
C06JIlO)J.eHl1eM nOJIO)l(eHI1H (c) HI1)l(e;
OCHOBanJIH OnJIaTbT3TI1XyCJIyr;

c) pa3Mep KOMneHCaUl1113a yCJIyrl1 5IBJIHeTC5I
060CHOBaHHbIM 11 OTpa:>KaeT peaJIbHylO
PblHOlfHYlO CTOI1MOCTbnpetJ;ocTaBJIHeMbIX
yCJIyr;

d) B03Harpa:>KtJ;eHl1e OnJIaQI1BaeTCH TOJIbKO
3a OKa3aHHble yCJIyrI1;

e) Bbl60p KOHCYJIbTaHTOBHenOCpenCTBeHHO
CBH3aH C BbIHBJIeHHOHHe06xonI1MOCTbl{),
a JIHua, OTBelfalO~He 3a BbI60p
KOHCYJIbTaHTOB nOJI:>KHbl 06JIanaTb
KOMneTeHQH5IMI1, COOTBeTcTBylO~I1MI1
Tpe60BaHHHM )J.JIHOQeHKI1 COOTBeTCTBH5I
OT)J.eJIbHOrO cneUl1aJIHCTa
3tJ;paBooxpaHeHIHI 3TI1MKpI1TepI1HM;
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f) The number of engaged
healthcare professionals is not
greater than the number
reasonably necessary to achieve
the identified need;

g) RO maintains relevant records,
and makes appropriate use of the
services provided by consultants;

h) The hire of a healthcare
professional to provide a relevant
service is not an inducement to
recommend, prescribe, purchase,
supply, sell or administer a
particular product.

RO supports all efforts made in order to provide
transparency in any transfers of value between
pharmaceutical companies and healthcare
professionals, and complies with all applicable
rules, while applying special attention to
compliance with applicable personal data
protection rules.

1.12.2 Healthcare organisations

Contracts between RO Krka and institutions,
organisations or associations of healthcare
professionals under which such institutions,
organisations, or associations provide any type of
services to RO Krka in Armenia are only allowed
if such services (or other funding):

(a) Are provided for supporting
healthcare or research and development;

(b) Do not constitute an inducement to
recommend, prescribe, purchase, supply,
sell or administer specific medicinal
products;
(c) Any remuneration for rendered
services does not exceed the value of the
service;
(d) Remuneration is not dependent on
prescribing or recommending products
and no condition of this type may be
expressed or indicated.

1.13. Donations

Donations, to institutions, organisations or
aSSocIatIOns that are comprised of healthcare
professionals and/or that provide healthcare or

f) qHCJIO npHBJIeKaeMblx Cne~HaJIHCTOB
3.n;paBooxpaHeHHH He .n;OJI)KHOnpeBbIIIIaTb
qHCJIa, pa3YMHo He06xo.n;HMoro, HCXO.n;H
H3 paHee onpe.n;eJIeHHbIX norpe6HocTeM;

g) ITpe.n;cTaBHTeJIbCTBoBe.n;eT
cOOTBeTCTBYIOIIIHHyqeT H 06eCneqHBaeT

HCnOJIb30BaHHe
YCJIyr,

a.n;eKBaTHoe
npe.n;ocTaBJIHeMbIX
KOHCYJIbTaHTaMH;

h) ITpHBJIeqeHHe Cne~HaJIHCTOB
3.n;paBooxpaHeHHH c 3anpocoM OKa3aTb a
cooTBeTcTBYIOIIIHe yCJIyrH He HBJIHeTCH
rro6Y)l()leHl1eM K peKOMeH,L(aUl1l1,
Ha3HaQeHHIO, nOKynKe, cHa6)KeHHIO HJIH
npHMeHeHHIO onpe.n;eJIeHHOrO npenapaTa.

ITpe.n;CTaBHTeJIbCTBO nOMep)KHBaeT Bce YCHJIIDI,
HanpaBJIeHHble Ha o6eCneqeHHe np03paqHOCTH JIlO60H
nepe.n;aqH ~eHHocTeH Me)K.n;y <papMa~eBTHqeCKHMH
KOMnamfHMH H Cne~HaJIHCTaMH 3.n;paBooxpaHeHHH, H
c06mo.n;aeT Bce npHMeHHMble npaBHJIa, y.n;eJIHHoco6oe
BHHMaHHe C06JIIO.n;eHHIO.n;eHcTBYIOIIIHXnpaBHJI 3aIIIHTbI
nepCOHaJIbHbIX .n;aHHbIX.

1.12.2 OpZaflUJat(uu JOpa600xpaflefluR

,l1;oroBopa Me)K.n;y ITpe.n;cTaBHTeJIbCTBOM H
YQpe)K.n;eHHHMI1, OpraHI13aQI1HMI1 I1JII1 06llJ,eCTBaMI1
Cne~HaJIHCTOB 3.n;paBooxpaHeHHH B paMKax KOTOPbIX
.n;aHHble yqpe)K.n;eHHH, opraHH3a~HH I1JII1 06IIIecTBa
OKa3bIBalOT JIlO6ble yCJIyrH ITpe.n;cTaBHTeJIbCTBY,
pa3peIIIeHbI TOJIbKOnpH YCJIOBHH,'ITO TaKHe yCJIyrH (HJII1
.n;pyroe <pHHaHcHpOBaHHe):

(a) npe.n;oCTaBJIHIOTCH c ~eJIblO nOMep)KKH
3.n;paBOOXpaHeHI1HHJIH HayqHbIX HCCJIe.n;OBaHHM
H pa3pa60ToK;
(6) He 5IBJIHIOTCH no6Y)K)J;eHl1eM K
peKoMeH.n;aQHH, Ha3HaqeHHIO, nOKynKe,
nOCTaBKe, npo.n;a)Ke I1JIH np"MeHeHII
onpe.n;eJIeHHbIX JIeKapCTBeHHI1XnpenapaTOB;
(B) JIlO6aH KOMneHcaQI1H 3a npe.n;OCTaBJIeHHble
yCJIyrH He .n;OJI)KHa npeBblIIIaTb CTOHMOCTH
yCJIym;
(r) B03Harpa)K.n;eHHe (KoMneHca~HH) He 3aBHCHT

HJIH peKoMeH.n;a~HHOT
JIeKapCTBeHHbIX npenapaTOB H HHKaKHeYCJIOBHH
TaKoro THna He MoryT 6bITb Bblpa)KeHbI I1JIH
YKa3aHbI.

1.13 IIo~epTBoBaHHH

ITpe.n;ocTaBJIeHl1e nO)KepTBOBaHHM, , opraHH3a~HHM HJIH
06IIIeCTBaM, B COCTaBeKOTOPbIXpa60TalOT Cne~HaJIHCTbI
3.LJ;oaBOOXoaHeHI1H 11/I1JII1 KOTOObIe OKa3bIBaIOT
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1.14 Cneu,uallucmbl 30paaooxpalleuuR

conduct research are only allowed
Lagislation:

by RA Me,l{HQHHCKHe yCJIyrH HJIH npOBO,l{5IT HCCJIe,nOBaHH51,
pa3pernaIOTC5I TOJIhKO, B paMKax 3aKOHo,naTeJIhCTBa
Pecny6JIHKH ApMeHHH.

IIH,l{HBH,l{yaJIhHO, npH H,l{eHTHC1JHKaQHH Ka)!(,noro
nOJIyqaTeJI5I ,l{OJI)!(Ha 6hITh paCKphITa HHcj:JopMaUI1510
cne,llYIOIUHx nepe,llaqax ueHHocTei1:

fOHopaphl 3a yCJIyrH H KOHCYJIhTaUHH:06ma5I
cyMMa B03Harpa)!(,l{eHHH (3a HCKJIIOyeHl1eM
pacxo.n,oB Ha nHTaHHe, npoe3.n, H npO)!(HBaHl1e),
OnJIaYHBaeMOe Ope,l{CTaBI1TeJIhCTBOM
cneQHaJIHCTY 3,l{paBOOXpaHeHH51 3a OKa3aHI1e
yCJIyr, TaKHX KaK BhIcTynJIeHHe B KayeCTBe
3KcnepTa Ha BCTpeyaX 3KcnepTHoro COBeTa,
BhIcTynJIeHHe Ha MepOnpH5ITH5IX,opraHH3yeMhix
Ope,ncTaBHTeJIhCTBOM, npHH5ITHe yyaCTI151 B
cj:JoKyc-rpynnax H T.,n. fOHopaphl,
OnJIaYHBaeMhIe cneQHaJIHCTaM B paMKax
HayqHhIX HCCJIe.n,oBaHHH 11 pa3pa60ToK HJIH
HCCJIe.n,oBaHHHphIHKa, He no,nJIe)!(aT paCKphITHIO.
B cJIyqae, eCJIH cneUHamICT 3,npaBooXpaHeHI151
OTKa3hlBaeTC5I OT npe,l{OCTaBJIeHH5I COrJIaCI151,
Tpe6yeMoro B COOTBeTCTBHHC npHMeHI1MhlMH
npaBHJIaMH 3amHThl nepCOHaJIhHhIX ,naHHhIX, TO
,l{aHHhle 6Y,l{YT paCKphIBaThC5I Ha aHOHHMHOH
OCHOBe. ECJIH HeCKOJIhKO CneUHaJIHCTOB
3,l{paBOOXpaHeHH5I OTKa3hIBaIOTC5I OT
npe,nOCTaBJIeHH5I CorJIaCI15I, TO ,naHHhle 0
nepe,l{aYe ueHHOCTeH ,l{OJl)KHhT6hTTh paCKphIThI B
arperHpOBaHHOM BH.n,e, YKa3hIBa5I KOJIHyeCTBO
CneUHaJIHCTOB 3,l{paBOOXpaHeHH51,BKJIIOyeHHblX
B arperHpOBaHHYIO CyMMy.

I1Hcj:JopMaUH5I 0 npe,noCTaBJIeHHI1 no,n,nep)J(KI1 ,nJI51
npHH5ITH5! yyaCTH5I B MepOnpH5ITH51X, opraHI13yeMblx
TpeTbeH CTOPOHOH, 3KCKypCH5IX Ha 3aBO,l{ 11
MepOnpH5ITH5IX, opraHH3yeMhlx Ope,nCTaBHTeJIhCTBOM,
,l{OJI)!(Ha 6bITh paCKphITa B 3THX cy6KaTerOpH5IX.
KOMnaHH5I ,l{OJI)I(HapaCKphlBaTb HHcj:JopMaUHIO06 06meH
cyMMe npe,l{OCTaBJIeHHOH nOMep)l(KH, KOTOpa51MO)J(eT
BKJIIOyaTh B03MemeHHe perHcTpaUHoHHblX B3HOCOB,
TpaHcnopTHhIX paCXO,l{OB H/UJIH paCXO,l{OB Ha
npO)!(UBaHHe H nHTaHHe, H 0 KOJIWleCTBe
nO,l{,l{ep)!(HBaeMblx cneQHaJIHCTOB 3,npaBooXpaHeHI151 B
COOTBeTCTBHH C JIOKaJIbHbIM H EBponeHcKHM
3aKOHO,l{aTeJIbCTBOM.

1.14 Healthcare professionals

On individual, named basis, the following
transfers of value shall be disclosed:

Fees for services and consultancy:
aggregated honoraria (excluding
expenses such as meals and drinks, travel
and accommodation) paid by RO to a
healthcare professional in exchange for
the provision of services, such as serving
as an expert on an advisory board,
speaking at a RO organised event,
participating in a focus group, etc. Fees
paid in connection with R&D activities
or market research are excluded from the
scope of the disclosure.
If a healthcare professional refuses to
provide consent required under
applicable personal data protection rules,
the data will be disclosed on an
anonymous basis. If multiple healthcare
professionals refuse consent, then the
transfer of value data must be aggregated
indicating the number of healthcare
professionals included in the
aggregation.

Provided support to attend third paiiy organised
events, site visits and RO Krka organised events
must be disclosed in these sub-categories. The
(total) amount of support provided, which may
include registration fees, travel and/or hotel costs
and the number of healthcare professionals
supported must be disclosed.

16



Bcex aKTMBHocTeH BceM npMMeHMMbIMnpaBMJIaM.
Marketing Manageris responsible for compliance MapKeTMHr-MeHe,l:PKep HeceT OTBeTCTBeHHOCTb 3a
of all marketing activities with all applicable npOBe,lleHMe Bcex MapKeTMHroBbIx MepOnpmITMH B

1.14.1 Healthcare organisations

On individual, named basis, the following
transfers of value shall be disclosed in accordance
with RA LAgislation:

Fees for services and consultancy:
aggregated honoraria (excluding
expenses such as meals and drinks, travel
and accommodation) paid by RO to a
healthcare organisation in exchange for
the provision of services, e.g. serving as
an expert on an advisory board, speaking
at RO organised event, participating in a
focus group, etc. Fees paid in connection
with R&D activities or market research
are excluded from the scope of the
disclosure;
Grants and donations: aggregated
monetary amounts and brief description
of the nature of the grant or donation (e.g.
research grant, equipment donation,
product donation, etc.).

1.15 Responsibility

Medical representatives and all marketing staff
are responsible for providing true, accurate and
essential information consistent with the
Summary of Product Characteristics. Medical
representatives and all marketing staff are
responsible for compliance of all their activities
with all applicable rules.

rules.

Director of RO is responsible for compliance of
all activities (including the disclosure of
transfers) with all applicable rules.

Director of RO and Marketing Manager are
responsible for regular training and education of
marketing staff on all applicable rules.

All employees involved in marketing activities
must familiarise themselves with the content of
the Code through the eCampus e-learning system
and presentations at cycle meetings, and annual
repeat trainings through the eCampus e-Iearning
system or presentations at cycle meetings.

1.14.1 Opzallu3au,uu 30pa6ooxpallelluR

)J;JI5I Ka)l()1;OH HH,lIHBH,lIYaJIbHOH opraHH3aUMH
npe,llOCTaBJI5IeTC5IHH~OpMaUH5I 0 nepe,llaqe ueHHocTeH
npe,llOCTaBJI5IeTC5I B COOTBeTCTBHH c JIOKaJIbHbIM
3aKOHO,llaTeJIbCTBOM.)J;aHHaH HH~opMaUMH KacaeTCH:

rOHopapoB 3a yCJIyrH M KOHcYJIbTaUHM:
,lIeHe:JI<HOeB03Harpa)J(,lIeHHH (3a HCKJIIOqeHHeM
paCXO,llOB Ha nHTaHHe, npOe3,l1 H npo)J(HBaHHe),
OnJIaqHBaeMbIX IIpe,llcTaBHTeJIbcTBoM
opraHM3aUHH 3,l1paBOOXpaHeHHH 3a OKa3aHHe
yCJIyr, Hanp. BblcTynJIeHHe B KaqeCTBe 3KcnepTa
Ha BcrpeqaX 3KcnepTHoro COBeTa,BblcTynJIeHHe
Ha MeponpHHTHHX, opraHH3yeMbIx
IIpe,llcTaBHTeJIbcTBoM, npHHHTMe yqacTHH B
~oKyc-rpynnax M T.,lI. rOHopapbI,
OnJIaqHBaeMbIe B paMKax HayqHbIX
HCCJIe,llOBaHHHMpa3pa60ToK HJIH MCCJIe,llOBaHMH
pbIHKa, He nO,llJIe)J(aT paCKpbITMIO.
rpaHToB MnO)J(epTBoBaHHH: ,lIeHe)J(HbIe CYMMbIM
KopoTKoe onHcaHHe rpaHTa HJIH nO)J(epTBoBaHHH
(rpaHTbI Ha HCCJIe,llOBaHHe, nO)J(epTBOBaHHH Ha
060pY,llOBaHHe, nO)J(epTBoBaHMH Ha npO,llyKTbI, M
T.,lI.).

1.15 OTBeTcTBeHHocTb

Me,llMQMHcKHe npe,llCTaBMTeJIH H Bce COrpy,llHMKM
MapKeTMHra HecyT OTBeTCTBeHHOCTb3a npe,llOCTaBJIeHHe
BepHoH, TOqHOH H cYIQeCTBeHHoH HH~opMaUMH B
COOTBeTCTBHH C IIHcTpYKUHeH no Me,llMUMHCKOMY
npHMeHeHHIO JIeKapCTBeHHoro npenapaTa.
Me,llHUHHcKHe npe,llCTaBHTeJIH H Bce COrpy,llHHKH
MapKeTMHra Hecyr OTBeTCTBeHHOCTb 3a COOTBeTCTBHe

COOTBeTCTBHHco BceMH .lIeWcTBYIOIIIHMHnpaBHJ1aMH.
)J;HpeKTopIIpe,llcTaBMTeJIbcTBa HeceT OTBeTCTBeHHOCTb
3a COOTBeTCTBHe Bcex aKTHBHOCTeH (BKJIIOqaH
paCKpbITHe HH~OpMaQHH 0 nepe,llaqe QeHHOcTeH) BceM
npHMeHHMbIM npaBHJIaM.

)J;HpeKTop IIpe,llcTaBHTeJIbcTBa H MapKeTHHr-MeHe,ll)J(ep
HeceT OTBeTCTBeHHOCTb 3a npOBe,lleHHe peryJIHpHbIX
TpeHHHrOB H o6yqeHHH COrpy,llHHKOB MapKeTHHra B
06JIaCTH Bcex ,lIeHcTBYIOIQHXnpaBHJI.

Bce COTPY,llHHKH, yqaCTBYIOIQHe B MapKeTHHrOBblX
aKTHBHOCT5IX,,lI0JI)J(HbI 03HaKOMHTbCH C CO,llep)J(aHHeM
KooeKca qepe3 CHCTeMY 3JIeKTpOHHoro 06yqeHHH
eCampus H npe3eHTaUHH Ha QHKJIOBbIX BCTpeqaX H
nYTeM e)J(erO,llHbIX nOBTopHbIX rpeHHHrOB qepe3
CHCTeMY 3J1eKTpOHHoro o6YQeHH.!I eCampus H
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RO Krka's Code of Conduct KooeKC noeeOel-lUflnpe)J.CTaBHTeJlbCTBa KOMnmlUUKPKA

Rules on fraud prevention, detection and JIpa6UJia npeoynpe:JICOel-lUfl,6blfl6JleliUfl Upacc.lleoo6aHufl
investigation MOWeJll-lUtleCm6a

RA Law on Medicines 3aKoH PA 0 JIeKapCTBeHHbIX Cpe)J.cTBax

3. ATTACHMENTS 3. npll~O~EHllH

None OTCyrCTBYlOT

4. HISTORY 4. ,lJ;ATAnEPECMOTPA

A violation of the Code may constitute a violation
or work duties and may lead to a disciplinary
action and/or ordinary or extraordinary
termination of the employee's employment
relationship.

The Code must be revised once every five years.

1.16 Enforcement

The provisions of the Code must be respected
throughout RO. Director and Marketing Manages
in RO a are responsible for adoption of relevant
local Code for this purpose, whereby talcing into
account possible stricter national requirements
and registered activities of the unit.

Any breach of the Code provisions shall be
considered as a breach of employees'
employment duties under applicable rules.

REFERENCE DOCUMENTS2.

Date of preparation: September 2020

KooeKC nO,[lJle)KHTnepeCMOTpy pa3 B n5ITh JleT.

npe3eHTaQHH Ha QHKJlOBbIX BCTpeqaxHapyrneHHe
HapyrneHHe KooeKca MO)KeT npe,[lCTaBJl5ITh C060H
HapyrneHHe TPY)J.OBbIX065I3aHHOCTeH H MO)KeTnpHBeCTH
K )J.HCQHnJlHHapHbIM MepaM H/HJlH npeKpalll,eHHlO
tpY,[lOBbIX OTHorneHHH B 06hIqHOM HJlH ,[IOCPOQHOM
nOp5I,[IKe.

1.16npHBe~eHHe B HCnOJlHeHUe

TIocTaHOBJleHH5I KooeKca )J.OJl)KHbI C06JllO,[IaThC5I B
npe,[lCTaBHTeJlbCTBe. ,nHpeKTop H MapKen1Hr-MeHe,[l)Kep
B ITpe,[lCTaBHTeJlbCTBe HeCYT OTBeTCTBeHHOCTb 3a
npHH5ITHe COOTBeTCTBYlOlll,erO MeCTHoro KooeKca ,[IJl5I
::nOH QeJlH, npH 3TOM npHHHMa5I BO BHHMaHHe
B03MO)KHbIe 60Jlee CTporHe Tpe60BaHH5I B CTpaHe H
3aperHcTPHpoBaHHble BH)J.bI ,[Ie5ITeJlhHOCTH
no.npa3,rteJleHH5I .

JI1060e HapyrneHHe nOCTaHOBJleHHH KooeKca CQHTaeTC5I
HapyrneHHeM TPY,lJ,OBhIX 065I3aHHOCTeH pa60THHKa B
COOTBeTCTBI1HC npHMeHHMhlMH npaBI1JlaMH.

2. CChI~KllHA ,lJ;OKYMEHThI

,naTa nO,lJ,rOTOBKI1:CeHT5I6ph 2020 r.
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5. PREPARATION
APPROVAL

AND 5. IIO,IJ;rOTOBKA
YTBEP)K,IJ;EHIIE

II

Prepared by:

Organisational unit:

Marketing - BM
Mariam Saribekyan
Mariam Dallakyan

Checked by:

Organisational unit:

Marketing - SBM

Narine Gyozalyan

Accounting-Accountant
Arpine Khasoyan

Approved by: Anna Marikyan - Director
Is valid from 01.11.2020

DISTRIBUTION LIST

Distribution: e-mail or eCampus

Marketing Departament

Director RO Krka,

Marketing Manager is responsible for the
preparation of local document, distribution and
training of all employees in marketing and sales
network.
Internal Instructions.
are available on shared folder for RO employees

Ilo)J,roToBJIeHo:

CTPYKTypHoe nO.l\pa3)J,eJIemfe:

EM - ,[(enapTaMeHT MapKenmra / )..._o.l t?
MapHaM CapH6eKHH, h r b_ It.?· _

MapHaM ,!(rumaKHH Jtfj' (t: (D. 20 20
IlpoBepeHo

CTPYKTypHoe nO)J,pa3)J,eJIeHHe:

CEM - ,[(enapTaMeHT MapKeTHHra

HapIifHe re3aJIHH ~ 76.(0·,l£J2-()

EyxraJITepIifH-EyxraJITePIl _ . "C: ,Pi. ( C . I D· W2 0
ApnIifHeXaCOHH .~~

YTBep)I()J,eHO: AHHa MapIifKHH - ,llIifpeKTop
,l.I,aTa BCTynJIeHHH B CHJIy:01.11.2020

CIIHCOK I)ACChIJIKH

PaCCbIJIKa: e-mail IifJIIifeCampus

,[(enapTaMeHT MapKeTIifHra

,[(HpeKTOp/ Ilpe)J,cTaBIifTeJIbCTa

MapKeTHHr-MeHe,mKep OTBeqaeT 3a nO)J,rOTQBKY
.l\OKYMeHTaHa MeCTHOMypoBHe, paCCbIJIKy H 06YQeHHe
Bcex COTPY.l\HHKOBceTH MapKeTHHra H np0.l\a)l(.

BHympeHHue uHcmpYT<l1uu .l\OCTbIllHOB o6rneM nanKe .l\JIH
COTPY.l\HHKOBPO
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